Appendix 5. Toward developing atoolkit for WP1

Towards developing a toolkit

Other issues
for Work Package 1-Papussa
e Communities  Research not development
* Institutions  Asnon-extractive as possible-
» Markets — Timing and * costs -not too long and
* What, who and how? convenient time
 Means to an end, not end in itself — Leaving outputs and joint knowledge behind
keep objectives in mind — Cross-checking in agenera ‘ community’
* Write up/present group
adequately/appropriately
Communities Institutions
» Main features - where are they what * Who are major stakeholders?

are their characteristics-physical,
social and economic

« Main livelihood options

* Wealth (well-being),age, gender,
ethnicity

« Vulnerability and assets

< Seasonality, shocks, trends

 Linkages between urban and rural
» Types of institutions

Markets Tools-community
« Wholesale Key informants-who are they? Knowledge
. . of community-representative of
« Retail-central, local (daily, weekly), different ‘groups’
supermarkets * Nature of community-boundaries?
« Type of traders and other service Physical/social
operators * Mapping exercises-letting them draw
o . . themselves
* Timing-seasonality, daily rhythm - Timelines-key events with regard to

historical development
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Tools-well being

¢ Use of key informants to place
households/individuals into
different categories of well-being
(wealth-poverty)

« Allows identification of better and
worse off households for focus
groups

Tools-focus groups

» Groups-gender, age, occupation
Activities-productive, reproductive-
scoring/ranking

* Priorities
e Seasonality-migration, key events,
activities

Tools-focus groups

« Priorities through the year

< Seasonality-migration, key events,
activities

 Is seasonality important in peri-
urban context ? —clarify in pre-
testing

Tools-focus groups

* People of the same status,
background, wealth

« Allowing people to feel ‘comfortable
to communicate easily

* When?, where?

Scoring/ranking matrix

Activity Person 1 Person2 Person3  Person4
Morning glory ~ +++ ++ ++++

culture

Selling noodles  ++++ ++ +++
Cleaning/cooki  +++ T+ ++

ng

Tools-focus groups-
institutions

e Venn diagrams

« What ‘social’ groups exist and what
is their role and importance?
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Tools- Household Timing
» Mobility/migration/kinship matrix * Getting to know communities
* Who lives and moves where and why  Getting familiar with tools
e Inter and intra household dynamics * |Institutions and markets-more checklist
« Bio-resource flows-nutrients in, /mapping approach
products out e April-June

e Community July-august?
» SOS —october?



